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Impacts of Social Media on Emerging Adults

Wynne Cushing, Sam Shandorf, Courtney Piccirillo, and Abby Frazier, University of Southern Maine. Rachel Casey University of Southern Maine

Background

Results

Previous research completed on social media use and its impact on
body satisfaction and self esteem does show that increased use social
media use among emerging adults has resulted in significant impacts
on the mental health of that population and provided ample
opportunity for upward and downward social comparison resulting in
an increase in depression and reduced self esteem (Bessenhoff et al,
2020; Rodgers et al, 2020, Sherlock & Wagstaff 2019). Reviewing
previous research, researchers noticed gaps in the literature, including
no significant amount of research completed comparing geographical
differences between social media use and its impact on emerging
adults and their self esteem and body satisfaction.

● No statistically significant association was found After concluding this

Figure 1: Frequency of Social Media Use within Maine Counties The association between geographic county in Maine
and frequency of social media use was not significant (x2(21,N=27)= 2.547, p=.482).

Objective

This study investigated the impacts of social media use, specifically
Facebook and Instagram, on emerging adults’ perceptions of selfesteem and body satisfaction.

Hypotheses

1

Discussion and Implications for
Social Work Practice

3

• Active social media users in rural Maine will be more likely to have
lower self-esteem and body satisfaction in comparison to those
living in urban Maine.
• Emerging adults who live in urban areas will spend more time
using social media sites such as Facebook and Instagram than
emerging adults who live in rural areas.
• Higher frequency of social media use in will impact participants
and make them more likely to have lower self-esteem and body
satisfaction than emerging adults who spend little to no time on
Facebook or Instagram

Methods

• Researchers obtained IRB approval through the University of
Southern Maine
• Researchers created a cross sectional survey thru Google Forms and
shared via USM listserv and Facebook
• Questions created were shortened versions of the 35 question
Rosenberg Self-esteem scale (Rosenberg, 1965) and the 18
questions body satisfaction scale (Koleck et al., 2002)
• Responses were based of a 5 point Likert scale and a 5 point
semantic differential scale
• Researchers received limited interaction and only 37 responses
• Based on the inclusion criteria and assessment of data, n= 27
participants
• Researchers utilized SPSS to compute descriptive statistics and
conduct chi-square tests of independence

study the researchers found there was no statistical significant
association to support initial hypothesis that the location in Maine
would effect an emerging adult’s body satisfaction or self esteem
when using social media such as Facebook or Instagram (x2(15,N=27)=
9.469a, p=.737).
● No statistically significant association was found to support the
hypothesis that emerging adults who live in urban areas will spend
more time using social media sites such as Facebook and Instagram
than emerging adults who live in rural areas (x2(21,N=27)= 2.547,
p=.482).
● No statistically significant association was found to support the
hypothesis that Higher frequency of social media use in will impact
participants and make them more likely to have lower self-esteem and
body satisfaction than emerging adults who spend little to no time on
Facebook or Instagram (x2(3,N=27)= 2.547a, p=.467).
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Figure 2: Maine counties and number of participants

Although this study examining geographical differences and the use of
social media and its impact on self-esteem and body satisfaction did not
provide any statistically significant results, it is still valuable in terms of its
implications for social work practice and the need for future and additional
research. The researchers believe that there are several gaps in the
literature regarding the studying of social media use and its impact on selfesteem and body satisfaction including limited research in the study of the
impact on:
● Cis gender men (Fawkner and McMurry, 2002)
● Trans* people (McGuire et all, 2016)
● People of color (Overstreet et al, 2010; Porter et al, 2013)
● Disabled populations (Taub et al, 2003)
● finally the focus of our study: geographical differences
Understanding geographical differences including the study of rural
regions that frequently have less access to services and experience more
isolation could improve social work practice. Recognizing the difference in
these populations could help researchers examine if there are particular
interventions that can be used by social workers to improve their evidencebased practice based on regional differences.
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